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Late July 2014, Ahmad Jauhari Yahya, chief executive officer LCEO) of Malaysia Airlines (MAS), had the
daunting task of sustaining a~huSiness-that hadsuffered the tragi¢)loss of two of its airliners, MH370 and
MH17, in a span of just/four months:3 Prier to this, a US$392.miltion loss in 2013, as well as the inability
to compete with lower-cost(carriers,® hat-posed a great.Chalerige to MAS. Management was planning to
initiate a cost-cutting strategy~to manage pricing and fbe~cempetitive challenges of the aviation industry
when these incidents shoeked.theworld. The disasters greatly impacted customer confidence, as reflected
in the company’s-dectining booking rates and stoek’ prices.* It seemed MAS was inching towards a
government bailout:

With its reputation severely damaged, MAScwas faced with many hard-hitting questions from various
stakehglders.abouttheairline’s prospects.(Marny’in the industry felt there was a need to transform the entire
business. model. The™top” executives~feviewed the situation and pondered various options, including
rebranding-the airline) a new discouynted-pficing structure to build volume, a private equity infusion, a
merger-and filiag for bankruptcy. Thexcompany’s former CEO, Abdul Aziz Abdul Rahman, optimistically
believed MAS would survive the/etisiss “I think it can survive, they have the foundation.”® However, the
airine’s finances/revealed a mych fess positive outlook. In 2013, MAS had only RM3.8 billion® in its cash
reserves, which was far less thas-the necessary amount to draft and implement turnaround ideas. One of
theseNideas.was the purchase~af a new fleet of Airbus A380 airplanes, which had a list price of US$466
million.”~=ach option worifthhave to be considered very carefully, as the changes made to the business
would decide the futupe-6f MAS.

ABOUT MALAYSIA AMRLINES

Inception

MAS was the national carrier of Malaysia. The company started as Malayan Airways Limited and had its
first.commercial flight in 1947. After the separation of Singapore from Malaysia, the former partners
formed~separate entities in 1972, and were independently branded as Singapore Airlines and MAS. The
largerypart of MAS’s shareholdings (69.4 per cent) was retained by the Malaysian government’s sovereign
wealth fund, Khazanah Nasional Berhad.2 MAS’s two subsidiary airlines, Firefly and MASwings, operated
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on different routes; Firefly operated only between tertiary cities in Mataysia and its two home bases, while
MASwings operated inter-Borneo flights.® Committed to customer—service,"\MAS has received many
awards, including a five-star rating from Skytrax and the title of “worid’s leading-airline to Asia’7at ihe
World Travel Awards.® MASkargo and MASCharter, the othér subsidiaiies, operdted cargo ‘and-gharter
flights, respectively. The airline’s non-aeronautical services-cluded maintenance, repair and-overhaul
(MRO) (see Exhibit 1).**

Growth

During the early 1980s, passenger air travel in Malaysia increased due to financiat'grewth in the country.
By 1990, MAS had started flying to 47 destinatiens, including London, Zurich, Raris;/Frankfurt, Istanbul,
Vienna, Amsterdam, Brussels, Adelaide, Darwin, Perth, Melbourne, Sydney @né-Auckland. By 1992, the
airline had furthered its reach into Europef.as wett-as parts of Africa and South/America, such as Brazil.
MAS then strengthened its destination pertfolio byscollaborating with other-alrfires.*

The same decade saw changes in foreign investiment fegulations within/Malaysia as the government
endeavored to position Malaysias ‘a progressive industrialized eceriomy. The establishment of various
multinational plants in Malaysta increased~passenger frequency tc-the’country. In addition, in the early
1990s, a boom in export trade andtourism brought further stability td the airline. In 1991, approximately
5.5 million tourists visited Malaysia from neighbouring countyies, such as the Philippines, Singapore and
Thailand. Like many nations, Malaysia Wwas also victim to thexmpgact of the global recession and the Gulf
War; however, in 1991| thetourism industry contribufed;\US$2.4 billion to the country’s trade balance.
Increased foreign student.enrollment\in Malaysia, as weihasa rise in the number of Malaysian nationals
attending foreign/ universities ~from )1980 to 1990;—/ed authorities to increase the frequency of
intercontinental flights.%?

First Phase of Lass

In 1997, thie Asian_ financial crisis brought the\éxpansion of MAS to a halt. Reports revealed that much of
the company’s growth~had been egd-driven and without efficient management.** During this turbulent
phase;.the-organization suffered a 1oss70f£RM260 million. The airline reduced its losses by 63 per cent in
FY 1998199, but-the trend turned dewnwards again. There were subsequent losses of RM417 million in
£Y2006/01, and RM836 millich-in FY¥2001/02.

Second Phase of Loss

The second phase of losssacturred in 2005. Although the business saw an increase in passenger traffic (10.2
per cent) and passengerreyerties (10.3 per cent) as compared to 2004, MAS still incurred a loss of RM1.3
billion. The maif~reasons for this decline included a decrease in cargo revenues in comparison to the
previous year (42 per/cent) and an increase in the various cost overheads, which primarily consisted of
increased fuel-prices (40.4 per cent), handling and landing, MRO, and widespread assets unbundling
(WAU) charges-and leases.™

TurnalaundPhase (2005 to 2007)

Managerent realized that a business turnaround was needed to sustain MAS. Starting in 2005, the senior
management team decided to draft a new blueprint to drastically improve the situation. At the end of 2005,



Page 3 9B15A028

Idris Jala was inducted as managing director to implement the businegs-turnaraund plan. While publicizing
the restructuring plan, Jala was quoted as saying,

We are dedicated to the creation of a company that wilkbe &source of pride/and admiratiopfof its
employees and indeed all its stakeholders. The Malaysia aixliné of/tomorrow will maintainits five-
star product, have a competitive cost structure in thie region;be renowned as being one of-the best
places to work in Malaysia, have closed much of the'\revenue performance gap to_curpeers, and
will return to profitability in 2007. We can do this,-and we wiil.*"

After the plan was put into practice, MAS announced a‘profit of\Rivi851 million by(theend of 20078 —
far beyond the expected target of RM300 million. The restructuying exercise emphasized the key areas of
pricing, revenue management, route rationaliziig;rescheduting of flights and tweaking-the operating model
(from point-to-point services to hub and spoke).

Third Phase of Loss

MAS recorded a massive loss of RVi2.52 billion\jn 2011, due to an increase in fuel (25 per cent) and non-
fuel expenses (50 per cent).'® Aitheugh-revenues improved marginaty’from RM13.5 billion in 2010, to
RM13.9 billion in 2011, the higher fuel and.non-fael expenditures~—< namely, the redelivery of aircrafts
(RM602 million), impairmeqt of freighterss\(RM314 million) @nd,stock obsolescence (RM179 million) —
pushed the organization towards another loss:® As part.of{a-majop restructuring of the leadership team,
Yahya was appointed managing director.and group CEQ.ifi September 2011.%

Subsequent TurparodndPhase

Led by its néw CEOC, MAS/ implemented variouS.initiatives in response to its losses, such as route
rationalization. The revouting exercise enabled the airline to reduce available seat kilometres, one of the
key perfermance indicators (KPIs) in the aviatioryindustry, by 6 per cent. The company posted a net profit
of RM51.4-millionfor the fourth quarter of 2032, a turnaround from the year before when the company was
running'at a net loss\ofRM1.3 billion:**Xahya stated, “We continue to gain traction in multiple initiatives
that foctis On-increasing revenue and Ayanaging costs. The results are very encouraging for our teams who
Wave-workethhard threughout the year.”?

Although™aggressive pricing improeyved the seat capacity and protected the market share of MAS, the
weakening.of the national cuitencyincreased the operating cost of its expanding fleet. The airline recorded
a loss~of RM375.4 milliondin-the first half of 2013.2* Yahya expressed his concerns: “We are extremely
disappointed with these xesuits; which emphasize the need to maintain our focus on cost control and drive
improved efficiency and-performance across all divisions.”

EVENTS IN 2014
The MH370:Disastéer

MAS flight 370'was an international passenger flight departing from Kuala Lumpur and bound for Beijing.
The airplanevanished on March 8, 2014, after losing contact with air traffic control within an hour of taking
off >Thea plane carried 227 passengers of 15 different nationalities and 12 crew members.” The search
operatied, supported by numerous nations, started in the Gulf of Thailand and expanded to the South China
Sea, thé Strait of Malacca and the Andaman Sea.?® A week-long investigation concluded that the airplane
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had diverged from its original route plan.?” Thus, the search area was-expanded to the Southern Indian
Ocean (West Australia).”® The internationally supported investigation-teams Used various tools, suchyas
satellite communication, hydroacoustic data and ping detections, and considered possible ip=Fflight
happenings, such as a power failure, an unresponsive crew and_passenger/crew involvement, to-ruié/out
various explanations. After an extensive search of all likely leeations, no gebris was retrieved:-Nerie) of the
locations could be declared the crash site. Although the lack _of~information gave rise te._many wild
speculations about the disappearance of the aircraft, flight MH370 was eventually declared(as having fallen
into the Southern Indian Ocean.?® The hunt for MH370 was\the~most expensive searchever undertaken,
with costs reaching as high as US$100 million.*® Unsurprisingly, the tragi¢ disappearanea fiad an enormous
impact on MAS’s post-performance figures. The \company.s\stock prices declined, booking rates
plummeted, cancellations increased® and there were even boycetts by travel agepts-in-China.*

The MH17 Tragedy

Just 131 days after the MH370 disaster, MAS_suffered yet another blow=-On July 17, 2014, flight MH17,
en route to Kuala Lumpur from Arasterxdam, was hit by a surface-to<air missile while flying over Eastern
Ukraine near the Russian border.*The-conjecture was that the aircraft:was brought down by pro-Russian
separatists with weapons provided by Russia:** The’killing of 298-passengers, 66 per cent of whom were
citizens of the Netherlands,/was announced as_the deadliest gr~incident® and the worst civilian airline
shootdown in aviation history:3¥InJight.of this.catastrophe, varigugairlines, including Aeroflot, Transaero,

Air France, Turkish Airlines, Virgin Atlantie, Lufthansa ardrS7&drlines decided to detour around Ukrainian
airspace.’

The two unforgettable’ tragedies, along with other qompetitive and operational difficulties, left MAS in a
vortex of challenges. Whatimmediate strategy ¢culd the’ leadership team use to counter such obstacles?

THE IMPACT. CF TWQO DISASTERS

The 2014 catastrophes-had deeply inipécied-€ach member of the business value chain. MAS employees
were~in a.state of emotional shock. Aepresident of the flight attendants union reported, “Some of our
rhembers.cannét fly because they have-been affected mentally.”®

MAS stock.prices dropped drasticatly (13 per cent)® after the MH17 tragedy, and the impact of the crisis
was_felt_throughout the world:-Fhe markets in the United States and Europe witnessed a decline. Chris
Weston, anJG market analyst;-noted, “Today is going to be a pretty ugly day.”*

Apart from MAS, the giotk grocess of other global airlines also recorded a downturn. Some of these losses
included the stocks-0f\Delta Air Lines (by 3.4 per cent), United Continental (3.9 per cent), China Eastern
(2.2 per cent) and Anserican Airlines (3.3 per cent).** Overall, MAS lost US$148 million in the first quarter
of 2014. The losé included the cancellations or delays of more than 30,000 bookings after the first disaster.*?

Further impacisof the MH370 and MH17 tragedies included increases in insurance premiums, particularly
for flying~over-conflict zones such as Syria, Iraq and Afghanistan.”® Bypassing conflict areas and taking
longer routesito reach destinations would substantially increase the fuel and other costs. As per the clauses
of the.interhational treaty, MAS was legally responsible for disbursing US$175,000 per person impacted
b§«.the tragedies, for a total of more than US$40 million.** Beyond these costs, employee salaries, union
pacts-and catering agreements would have to be renegotiated to help overcome this challenge.* How could
MAS regain its position as one of the finest airlines in the world in order to retain and attract customers?
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MALAYSIA: THE HUB
Tourist Destination

Malaysia was known for its plethora of tourist attractions. Its rich history, eulture and natural attractiyeness
made it an ideal vacation destination. In 2012, the United Nations Worid_Tourism Organization listed
Malaysia as the 10th-most visited country,*® and it had been witnessing'a tensistent increase iiv-the number
of tourist arrivals since 1998 (see Exhibit 2).%

Tourism had been cited as a recession-proof industry, as 40th domestic and Ahtesnational travelers
commuted throughout the year. Offers of affordable airfares-hy low-cost carriers émegrged as an important
enabler in promoting Malaysia as a popular tourist destination. The rising demand for medical tourism,
ecological tourism, luxury tourism and business.tourism had propelled Malaysia*s acCeptance as a preferred
tourist destination across the globe. Tourism had been designated a natiofal.-Key economic area by the
Malaysian government. The government Started.the-<Entry Point Project;~whieh included the removal of
import duties, to help in eventually positioning Mataysia as a popular‘and’duty-free shopping country. Its
geographical proximity to China and India:also helped'in increasing the fiow of tourists.

The conducive legislative environment.was.one_of the critical contributing factors in promoting tourism in
Malaysia. The increased focUs on“medical tourism had also férthered economic growth. A government-
controlled agency called the Maiaysia Healthcaie Travel CounciiViyas introduced to supervise and promote
healthcare-related travel). Malaysia attracted 236,836 foreign.patients in 2012, generating RM751 million
in value sales. To further improve-business tourism, the.Malaysia Convention and Exhibition Bureau
(MyCEB) had been/reinfarced, To provide potential (travetérs with holistic entertainment, the Malaysia
Mega Biodiversity Hub created many jnitiatives to develog and promote ecological tourism in Malaysia.*®

Travel andToutism: Future Pgtential

In 2013, travel andtourism directly contritjuted ®RM70.4billion to Malaysia’s gross domestic product (GDP)
(7.2 per'cent of totabhGDP) and this figutewas anticipated to increase by 7 per cent in 2014. From 2014 to
2024, traveirand.tourism was expectedstasitcrease by 4.4 per cent per annum to eventually reach RM115.4
piliien (7.6 per-cent of total GDP),.in*2024 (see Exhibit 3). Similarly, the total contribution of travel and
tourism.to the country’s GDP wa$-RINKL58.2 billion (16.1 per cent of GDP) in 2013, and was predicted to
increase by 6:8-per cent in 2014:theevaluation would reach RM262.5 billion (17.3 per cent of GDP) in
2024.

Moving i a phased manner,oMAS planned to choose countries that may be prioritized as part of its
restructuring plan. Exhitit 4A shows forecasted arrivals by country of origin from 2014 to 2017, with
Singaporean and Jdonesian nationals expected to make up the highest number. Singapore would provide
the highest-spending<teurists (see Exhibit 4B). Exhibit 4C highlights the purpose of travel. Exhibit 4D
shows that air travel would be the preferred mode of travel in the country. MAS, being the national carrier,
could target aimaximum share of this expected increase in air travel by incoming tourists.

The sityation was equally promising in terms of departures. The number of passengers seeking overseas
departures~was expected to witness consistent growth (see Exhibit 5A). Of the potential tourists, the
majority~would leave for vacation purposes, and most were expected to travel by air (see Exhibits 5B and
5€). Thefigures indicate the significant potential for MAS in the coming years.
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FINANCIAL KPIS AND THE FUTURE

passenger kilometres, a criterion which was often used in eval tin@qiat on perferrhance (se
In line with the broader trend, the Samoan women’s rugby team switche¢/ from MAS to ThaiAi
July 27, 2014, for a World Cup event in France.*® One travel a a

than 30 per cent of MAS bookings in her office noted the anxi
very afraid about anything else happening again.”*® M#
the end of November 2014.>*

customers to MAS? What specific new pricing
airlines? How should the tradeoff of decreasi
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EXHIBIT 1: REVENUE CONTRIBUTION (IN LLION)

Revenue Sheet /

Compané\\3\> Grom? %@)@
2012 | 2013 Zo1 2013
S

12
Passenger Revenue 9,962.3 1(@& \\N@l 11,6635
Cargo Revenue ?968\7 \EWE\ZJ 1\681.4 1,66Jf§§
Airport Services @07(7\ M _/ 212.6 ﬁ&)
Charter Services 2\2{&9 \ 2}\% 267.7 @és?ﬁa)
Others {6347 7182 | 5518 [ 155

" Malaysia, 0
hment 786_140604 of, accessed April 22, 2015.

LS AND RECE|P&TO MALAYSIA

Source: Malaysian Airline System Berhad, “Annu
http://ir.chartnexus.com/mas/website_ HTML/att

N

rmal\\s(‘m’lmon) W‘m\é/(in billions)
25772 O\ 6544
2503 olLU“ 606
2471 7 83
2458 (7 56.5
2365 (V] 53.3
22:05 [ 49.6
2097 7 46.1
£ 47550 36.3
0, 1643 32.0
0 15.70 29.7

ate.tourism.gov.my/research.asp?page=facts_figures, accessed April 30,
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EXHIBIT 3: ESTIMATES AND FORECAST

j 2024 !

billion! | total | bifliont | 7" a\

Direct contribution to ST
a

GDP 70.4 7.2 7 154 7.6 4f—
Total contribution to GDP 158.2 16.1 6.8 262.5 17.3 Q45
Direct contribution to 881 6.7 51 1254 75 51
employment ~L -
Total contribution to 1857 | 141 4.8 2,648 15 a1
employment
Visitor exports 68.7 8.5 9.5 /1128 8.8 4.1
Domestic spending 56.3 57 4.1 92.4 Bt 4.7
Leisure spending 60.6 35 2.1 81 3 2.7
Business spending 64.4 N3 | 116 1242 1\-)"4.6 5.6
Capital investment 20.7 _| O N 5.1 377 9 5.7

12013 constant prices and exchange rate. 2 2Q14\real growth adjdsted for inflatign (%). * 2014-2024 annualized real growth
adjusted for inflation (%). # 000 jobs.

GDP: Direct Contribution;/GDP~generated~hy organizations that deal directly with tourists, including
hotels, travel agents, airlinesand etherpassenger transport seivices) as well as the activities of restaurants
and leisure industries.

GDP: Total Contribution: (GDP generated directly bylthe-fravel and tourism sector and its indirect and
induced impacts.

Indirect Contributiony/ The_contribution to GDP and-employment of three factors: capital investment,
government collectivelspending-and sdpply chaip-effécts.

Induced Contribution: Theé broader contributién™o/ GBP and employment of spending by those who are
directly or indirectly employed in travel and tourism:

Employment: Ditect Contribution: The number-of direct jobs in the travel and tourism industry.
Employnient: Total Contribution: The nuraBer pfyobs generated directly in the travel and tourism
industry and-the indirect.and induced cantrisutiens.

Visitar Exports: Spending within thejcguUntrz Oy international tourists on both business and leisure trips,
incltding.Spending on\transport but exeluging international spending on education.

CGapitahlnvestrment: This includes sperding by all sectors directly involved in travel and tourism.

Source: www.witc.org/~/medialfilesireports/economic%20impact%20research/country%20reports/malaysia2014.ashx,
accessed April 23;2015.
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EXHIBIT 4A: FORECAST ARRIVALS BY COUNTRY @‘%2014—2017)
)

Country 2014 2015 2016 2017 Total /7
Singapore 12,588.2 | 125127 | 12,5252\ ) 12,625.47| 50,251 P
Indonesia 28436 | 30427 | ,32100\] 4333385 12,434:8" )
China 18994 | 21007 | \2,2225 \\2,244.8 8467:4
Brunei 1,288.4 1,300 13081 )| \1,3157 | 52132
Other Countries 12733 | 1,1449 [/1,130, 1291 | \48395
Philippines 852.1 988.5 \ | \1,057.7 | 1,036.5, 3239348
Thailand 1,040 £982.8 953.3 ) 948.5 71V 3,924.6
India 694 | 6975 702.4 7087 5] 2,802.6
Japan 602.7 |\ 650.9" 680.2 |~ (6875 | 2,620.8
Australia 4511 I —/4443 (] a677 1,795.2
United Kingdom 401.8 (| 4034~ ) 4062 _[~4103 1,621.7
South Korea 8227\ | ~340.1) 355.8 [, 369.3 1,387.9
USA 280:1. 30290 | 3059 1,183
Taiwan 2623 | 2736 2859 | 2993 1,121.1
Hong Kong, China~ 1 1722~ | 1808 | (1844 | 1826 720
France | (] 1524~} 1603 [ u68 175.4 656.1
Germany /5 N\ [ 146\ 154.2 (4~-162.9 172.4 635.5
Saudi Arafla / /1278 138 (| 1456 150 561.5
Canada— >/ |/~894 Qb9 92.6 94.6 367.5
Nethgrlands, \ ] /86 85.87 86.1 87.1 345
R ) 1V 554 [doses 62.5 64.1 241.6
NewZealand. 57.1,, (1) 55.4 55.2 56.3 224

<\|t\}k/\\\/ 458725 46.4 47.2 48.2 187.4
~sweden/ ) 32241 309 30.6 31.2 124.9
— QY
~Arfivals—/ (25,7839 | 26,176.1 | 266211 | 27,1003 | 1056614
N~/
Source: * \er>and Tourism in ja,” Euromonitor, 2013.
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EXHIBIT 4B: FORECAST INCOMING TOURIST RECEIPTS B

TRY (IN RM MILLION)

Country 2014 2015 /016 \&\7\
Australia 1,967.4 1,921.1 &]\9&\@1 ) 1,9}{3
Brunei 2,807.9 27777/ | 27283 4] 2,715.6
Canada 206.2 205.9 \_|(_ 2060~ ) 206.7
China 5,048.0 55292 58186 )| 5863.8
France 359.0 367.8~ \37\_/ 382. ,\\S
Germany 430.2 4493~ |\ 4v0.1 4923
Hong Kong, <\45 \/ g@
China 442.8 9.0 64.9
India 1,716 | 15908 1,671.2 /256546
Indonesia 5,200:0- | 5465.8 7| 5,644451.5/716.0
Italy lisa~ [~ a172 116.41) 1159
Japan ~a5823. |\ 16943 | 1,7663 | 17887
Netherlands /| Ez?g\ -~ 2)48.0 @ 245.4
Philippines” | { 1,572.3 1,807.3 | 049197 | 1,8685
Russia }\116\/ 177.9 (\Qﬁo.z 178.1
Singapore | | 27,0576 | 26,6600°0126.482.3 | 26,479.9
South Kotea |< \666.3 6900  710.4 726.4
Sweden . 1 86.9 885°) 79.0 78.8
“Fawah / 15787 /5086 620.5 643.7

<m i/ D 10307 | “by7a 956.2 963.6
\l%.r&'tg%‘im\/ 14230 503024 | 13667 | 13423
@ 8342/ 8645 880.0 878.2
v
ﬁxﬁwtnes 8,988.6 | 9,664.0 | 10,628.7
G S
DArrivals Woes? 3 | 631640 | 64,299.2 | 65,365.4

So ra

d Tourism in g@a Euromonitor, 2013.

?@40 FORECAST ARRIVALS BY PURPOSE OF VISIT

&

P\

PurpoSe ;2014 2015 2016 2017
Business” |  5,119.7 5,201.3 5,286.8 5,374
\Leisure 20,644.3 20,974.9 21,334.3 21,726.3
LArtivels 25,764.0 26,176.2 26,621.1 27,100.3

Source:@ nd Tourism in Malaysi

a,” Euromonitor, 2013.
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EXHIBIT 4D: FORECAST ARRIVALS BY MODE SPORT
Mode 2014 2015 2016 2017 @
Air 11,547 11,874.1 12/24383~, |\ 12,588.1 ) %
Land 12,969.5 13,041 13,101.4V | )13,219.5 %
Rail 494.8 497.7 /5003 {_ 5149
Sea 752.7 7633 | #7641 77.8
Arrivals 25,764.0 26,176.1 |\ 26,6211 | ~27/100.3 @

Source: “Travel and Tourism in Malaysia,” Euromonitor, 2013. w

EXHIBIT 5A: FORECAST DEPARTUR DESTINATION (2%% 7)
Country 2014 2015 2016
Australia 2886 | 1303.0 316,7 /\5%29.4
China 14623 | 15150 15665 J1,616.6
Hong Kong, China ( 415.9 \41\9,3 4{26;45\7 437.5
Indonesia \_ 133708 \ 13584 1,382:8- 1,410.5

New Zealand ( 282 ) \ 270 < '26.4 26.1

Saudi Arabia/ . “de28 | J 2119 (o830 257.3

singapore/ < | “g.288.1 8,472.8 [{~_ 8,676.1 8,867.0
Thailand 2,496.4 2,596.2 1. .2,674.1 2,727.6
United’Kingdem 132.6 13485/ 137.8 141.5

usal J64.8 65,1 67.4 68.8
Other Gountries . |\ 1,849.1 1,958.0 2,077.6 2,208.5

~_
Depértme\s ) 16,525.7 (Q\\,@%.e 17,585.0 |  18,090.7
N

")
" Euromonitoré{%

: FORECAS@RTURES BY PURPOSE OF VISIT
P\

rp\);e @@@) " 2015 2016 2017

Business 1,370 4,436 4,494 4,640

Source: “Travel

Lelsure -\ $21156 12,627 13,091 13,450
Arrivals Q’%}B,sze 17,063 17,585 18,091
Q
and Tourism in M@e,}Euromonitor, 2013.
EXHI - FORECAST DEPARTURES BY MODE OF TRANSPORT
o
Q [Siviode 2014 2015 2016 2017

& ~ Air 6,713.4 | 7,1275| 75647| 7,871.3
@ Land 8,876.6 8,961.2 9,010.0 9,200.9
% Rail 62.5 63.0 63.0 61.5
% Sea 873.2 910.8 947.3 957.0

avel and Tourism in Malaysia,” Euromonitor, 2013.

@ Arrivals 16,525.7 17,0625 | 17,585.0 | 18,090.7
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