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Unit 1   BRANDS

Product types Brands

Clothes …………………………………………………………………..
Technological goods………………………………….…………….
Cars…………………………………………………………………………
Food……………………………………………………………..………..



Which of these brands do you think feature in the top ten interbrand list in 2011 
and 2021?



Rank Brand

1 Coca Cola

2 IBM

3 Microsoft

4 Google

5 General Electric

6 McDonald’s

7 Intel

8 Apple

9 Disney

10 HP

World’s Top 10 Brands 2011 World’s Top 10 Brands 2021

Rank Brand

1 Amazon

2 Apple

3 Google

4 Microsoft

5 Tencent

6 Facebook

7 Alibaba

8 Visa

9 McDonald's

10 Mastercard







B  Listen to two speakers talking about brands. 

Which speaker is in favour of brands and which is against?

Listen again.

What reasons do they give?



Speaker 1 is in favour of brands because branded products are:

• a guarantee of good quality and reliability

• buying something stylish you attract attention and impress people

Speaker 2 is not in favour of brands because:

• doesn’t want to give free advertising

• tired of seeing the same things everywhere

• can’t be sure it’s the genuine article or a copy

• too expensive



























Can you think of any luxury brands 
and their categories?

For example: Rolls Royce is associated with luxury cars



What is the brand image of Dior?



Luxurious

Exclusive

Sophisticated



















Grammar

Present simple and present continuous



Present simple
structure?
Use?

Present continuous
structure?
Use?









Look at these stative verbs. Do you know what they mean?

believe belong mean need seem understand
wonder contain hate like love prefer
realize remember sound suppose taste

Look at the table. Put 
the stative verbs in the 
correct group. 

















Unit 2
Travel



•What was your best travel experience?

•What was your worst?





















































Talking about the future

What verb forms do we use to talk about the 
future?



Future plans

Present continuous
I’m meeting my friends at the cinema this
evening at 8pm.

Be going to
I’m going to meet my friends this evening

What’s the difference?



Predictions

Be going to
Look at the grey clouds. It’s going to rain.

Future simple
I think it’ll rain.

What’s the difference?



Future Simple: will/won’t + infinitive
1. Predictions
Often with eg. I believe/hope/think/I’m sure/I’m certain

2. Spontaneous decisions
The phone’s ringing. I’ll answer it.

3. Offers
I’ll help you.    Shall I help you?

4. Promises
I’ll tidy my room later.

5. Facts
She’ll be 24 next week.



Present simple

We use the present simple to tslk sbout a timetable or 
a programme

The train for London leaves at 10:30.















Revision – Brands and Travel



Vocabulary – Brands













Unit 6 Money











































Look at the headline. 

Which idiomatic expressions mean:











What do think about Kieran’s story?









Describing Trends



Describing Trends



Describing Trends



















Listen and read the article.

Check the pronunciation of the figures



Listen to the another version of the article.

Which figures are different?





Revision Unit 6 Money





















Unit 9 International Markets



Word pairs

What words can you collocate with ‘market’?

For example, bear market.



But first, what is a market?



A market can be defined simply or rather complexly. In the simplest terms, 

a market is a system of institutions, rules and procedures relating to the 

exchange of goods and services between persons or organizations. 



So what is an international market?



An international market is defined geographically as a market outside the international 

borders of a company's country of citizenship. A company is usually a citizen of the 

country where it is organized. IBM, for example, was formed in the United States. Thus, 

any geographic area outside the territorial boundaries of the United States where IBM 

conducts business is IBM's international market. The conceptual opposite of an 

international market is the company's domestic market, which is the geographic region 

within the national boundaries of a company's home country.





























































Language review
Conditional sentences

First conditional sentences
• How do we form 1st conditional sentences?

• When do we use the 1st conditional?









Second conditional sentences
• How do we form 2nd conditional sentences?

• When do we use the 2nd conditional?







































Revision: International Markets













Unit 10 Ethics



What do we mean by ‘ethics’?



Ethic noun

a system of accepted beliefs that control behaviour, especially such 

a system based on morals: 

• the (Protestant) work ethic

• The ethics of journalism are much debated.

• He said he was bound by a scientist's code of ethics.

• Publication of the article was a breach of ethics.

https://dictionary.cambridge.org/dictionary/english/system
https://dictionary.cambridge.org/dictionary/english/accepted
https://dictionary.cambridge.org/dictionary/english/belief
https://dictionary.cambridge.org/dictionary/english/control
https://dictionary.cambridge.org/dictionary/english/behaviour
https://dictionary.cambridge.org/dictionary/english/especially
https://dictionary.cambridge.org/dictionary/english/system
https://dictionary.cambridge.org/dictionary/english/based
https://dictionary.cambridge.org/dictionary/english/morals
https://dictionary.cambridge.org/dictionary/english/protestant
https://dictionary.cambridge.org/dictionary/english/work
https://dictionary.cambridge.org/dictionary/english/journalism
https://dictionary.cambridge.org/dictionary/english/debate
https://dictionary.cambridge.org/dictionary/english/bound
https://dictionary.cambridge.org/dictionary/english/code
https://dictionary.cambridge.org/dictionary/english/article
https://dictionary.cambridge.org/dictionary/english/breach


Ethics uncountable noun

what is morally right and what is not

• More examples

• The doctor has been accused of violating professional ethics.

• a code of behaviour/ethics

• The company was known for its poor business ethics and 
many people refused to buy its products.

• Members of the society are highly qualified and governed by a strict code of ethics.

• He wrote an article criticizing the business community for its the lack of ethics.

https://dictionary.cambridge.org/dictionary/english/morally
https://dictionary.cambridge.org/dictionary/english/right
https://dictionary.cambridge.org/dictionary/english/doctor
https://dictionary.cambridge.org/dictionary/english/accused
https://dictionary.cambridge.org/dictionary/english/violate
https://dictionary.cambridge.org/dictionary/english/professional
https://dictionary.cambridge.org/dictionary/english/code
https://dictionary.cambridge.org/dictionary/english/behaviour
https://dictionary.cambridge.org/dictionary/english/company
https://dictionary.cambridge.org/dictionary/english/known
https://dictionary.cambridge.org/dictionary/english/its
https://dictionary.cambridge.org/dictionary/english/poor
https://dictionary.cambridge.org/dictionary/english/business
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/refuse
https://dictionary.cambridge.org/dictionary/english/buy
https://dictionary.cambridge.org/dictionary/english/its
https://dictionary.cambridge.org/dictionary/english/product
https://dictionary.cambridge.org/dictionary/english/society
https://dictionary.cambridge.org/dictionary/english/highly
https://dictionary.cambridge.org/dictionary/english/qualified
https://dictionary.cambridge.org/dictionary/english/govern
https://dictionary.cambridge.org/dictionary/english/strict
https://dictionary.cambridge.org/dictionary/english/code
https://dictionary.cambridge.org/dictionary/english/wrote
https://dictionary.cambridge.org/dictionary/english/article
https://dictionary.cambridge.org/dictionary/english/criticize
https://dictionary.cambridge.org/dictionary/english/business
https://dictionary.cambridge.org/dictionary/english/community
https://dictionary.cambridge.org/dictionary/english/its
https://dictionary.cambridge.org/dictionary/english/lack




The primary purpose of a business is to maximize profits 
for its owners or stakeholders while maintaining 
corporate social responsibility.

Do you agree with this statement?



The market for ethical business is growing. 

But what is an ethical business?

There’s no one definitive profile of an ethical business – it’s all about making a profit and 
doing good. It’s not a legal structure (unless you’re a charity or not-for-profit), but it 
does impact how your business operates.

Running an ethical business is much like living an ethical lifestyle – it’s all about 
considering the impact of your actions, products and services on people, animals and 
the environment.
Ethical businesses try to minimise any negative impact they make on society or the 
environment. They may also try to make a positive impact on a particular cause – a 
business model that is often known as a social enterprise.















































































Unit 12

Competition



Are you:
a) very competitive
b) fairly competitive
c) not at all competitive



Answer the 

questions

in the quiz 

and then

turn to 

page 140 to 

find out 

your score













1. a level playing field

A state in which conditions in a competition are fair for

everybody:

He wants the government to revise the tax code to provide

a level playing field for all companies.

2. In the driving seat

In control of the situation.

Although the negotiations were very difficult, our company

was in the driving seat all the way.

3. To be neck and neck

So close that the advantage or lead shifts from one to the

other or is virtually indistinguishable.

The two are neck and neck in developing a new operating

system for the computer.



4. Flogging a dead horse

Waste energy on a lost cause or a situation which cannot

change

It’s time to walk away from these negotiations. The other

company will never agree to compromise.

5. A major player

An important person in an activity or organisation

The new sales manager is definitely a major player in the

deal.

6. Move the goalposts

To change the rules or requirements in a way that makes

success more difficult

He always moves the goalposts so we can’t anticipate

what he wants.



7. keep your eye on the ball

To continue thinking about or giving attention to

something important, to stay focused:

She really needs to keep her eye on the ball if

she wants to win the election.

8. ahead of the game

in a position or situation in which one is likely to

succeed, win, etc.

The company has stayed ahead of the

game by meeting new government standards

before they go into effect.

10. On the ropes

If you say that someone is on the ropes, you mean that

they are very near to giving up or being defeated.

9. a one-horse race

A contest in which it is obvious even before it starts that

one person or team is much better than the others and

will win

Marseille are threatening to turn the French championship

into a one-horse race.

The army claims the rebels are on the ropes.

https://www.collinsdictionary.com/us/dictionary/english/say
https://www.collinsdictionary.com/us/dictionary/english/defeat
https://www.collinsdictionary.com/dictionary/english/contest
https://www.collinsdictionary.com/dictionary/english/obvious
https://www.collinsdictionary.com/dictionary/english/even
https://www.collinsdictionary.com/dictionary/english/start
https://www.collinsdictionary.com/dictionary/english/better
https://www.collinsdictionary.com/dictionary/english/win








What do you know about Starbucks and 
McDonald’s?

















































Examination 2021-2022



The exam consists in:

- A dialogue between candidate and examiner of approximately 10 mins

- Questions and answers relating to a case study and the Business English course



To pass the exam candidates must:

- Demonstrate a B2 (First Certificate) level of English:

Language (grammar and vocabulary)

Skills (listening and speaking)

Interaction (understanding and answering appropriately)

- Demonstrate critical and independent thinking



To pass the exam candidates must:

- Present solutions to one of the case studies in the text book: Brands; Travel; 

Money; International Markets; Ethics or Competition

- Talk about other topics on the course



To pass the exam candidates must justify/describe:

- Give the background and explain the problem in the case study

- Discuss the different possible solutions

- Decide which solution is best and give reasons



To pass the exam candidates must consider and explain:

- What they found of particular interest in the course

- Think about the questions from the course



1-2 0-17 - Fail

3-4 18-23 – Pass (lower)

5 24-27 Pass (upper)

5+ 28-30 Pass (with distinction)

Grades

B2 level FCE LUMSA



Unit 1 Brands

CASE STUDY N°1 (p12/13): 

Hudson Corporation

• What kind of company is Hudson corporation?

• What’s the current situation?

• What problems could they face on entering the European Market?

• Read the listening text (p.152) to find out what 4 of the Managers think.

• Summarise the different marketing strategy options.

• Decide which two marketing strategies you think are the best solution.



Unit 2 Travel

CASE STUDY N°2 (p20/21): 

Business Travel Services - BTS

• What’s the background of BTS?

• What’s the current situation?

• Summarise the problems that NeoTech have had during recent business trips.

• In your opinion were the problems dealt with effectively? Why/why not?

• What can BTS do to help to solve the problem?

• What’s the best solution for each problem?



Unit 6 Money

CASE STUDY N°3 (p58/59): 

Make Your Pitch

• What is the TV programme about and what are the rules?

• Read the listening script CD1.41, p.157 and decide which are the correct statements on p.59.

• Read the listening script CD1.42, p.157 and think about the questions on p.59.

• Read the four pitches made by the entrepreneurs to the tycoons and decide which one would be the best 

investment, giving reasons:

➢ 100 sculptures of famous people page 136

➢ New Formula XF anti-wrinkle cream page 141

➢ Alfresh lunch box with cooler page 136

➢ On-the-Spot car cleaning page 144



Unit 9 International Markets

CASE STUDY N°4 (p89): 

Pampas Leather Company

• What is the background to the company?

• Read the information file for Pampas Leather Company on p.138 and for the WCA 

team on page 142 and explain the priorities of both sides of the negotiation.

• What would be the best solution for both companies. Why?



Unit 10 Ethics

CASE STUDY N°5 (p1027103): 

Principles or Profit: Universal Pharmaceuticals (UP)

• What is the background to the company and what are the 3 ethical dilemmas? Read 

the listening script on p.164 (CD2.31) and the two texts on p.103.

• What options do you think are available for UP? What do you think is the best 

solution to these three ethical problems?



Unit 12 Competition

CASE STUDY N°6 (p118/119): 

Fashion House

• What is the background to the company and what is the situation?

• Read the information about each supplier on page 119 and the missing information for each supplier on pages 

143 (supplier 1), 145 (suppliers 2 and 3).

• Read the information about the buyers on page 139.

• Decide which supplier would be the best choice. Explain your decision. 



Topics

Unit 1 Brands

Unit 2 Travel

Unit 6 Money

Unit 9 International Markets

Unit 10 Ethics

Unit 12 Competition

Questions to think about.



Unit 1 Brands

1. Explain some of the vocabulary associated with brands eg. brand loyalty, product 

launch, market leader etc.

2. What are the advantages and disadvantages for companies of product 

endorsements?

3. How can companies create brand loyalty?

4. What market segments can you identify eg. singles?

5. What action can companies take if they start to lose market share?

6. According to Chris Cleaver, Managing Director of Business Brands at Dragon Brands, 

what is the purpose of a brand? What is its main function? How did he help Nokia?

7. What is Dior’s brand image? Summarise what Toledano says about Dior.



Unit 2 Travel

1. What kind of problems might people have when flying?

2. How do Hyatt Hotels meet the needs of business travellers? What future 

developments in the business travel market does Sholto Smith (Area Sales Director 

for Hyatt Hotels) mention?

3. Read the two articles on page 17 and 134. What are the attitudes of the two 

travellers? 



Unit 6 Money

1. Explain some financial terms eg. equity stake, profit margin etc.

2. What is the current economic situation in Italy?

3. Which parts of the economy are doing well or badly? 

4. What sort of businesses are a good investment?

5. Which sectors are likely to be volatile in an economic recession?

6. What are the main areas of investment which Darrell Mercer (Director at Psigma

Investment Management) describes?



Unit 9 International Markets

1. Explain the terms ‘market’ and ‘international market’

2. What is free trade? What things stop free trade? What are the benefits of free 

trade? Why do some countries not practise free trade? To what extent is there free 

trade in Italy? Should certain industries in Italy be protected? If so, which? In your 

opinion, is free trade always a good thing?

3. According to Andy Simmons (The Gap Partnership) what are three important things  

in negotiating?  What makes for a good negotiator?



Unit 10 Ethics

1. What do we mean by the term ‘ethics’?

2. What is the purpose of a business? What is an ‘ethical business’?

3. What kind of unethical activities exist in business eg. tax evasion? Which are the 
easiest to control?

4. According to the article on page 98, what are the reasons why people are not always 
totally honest when writing their CVs? Do you think it’s ok to lie on a CV? What 
could be the consequences?

5. What kind of organisation is EarthWatch? How are its research projects designed? 
According to Davidid Hillyard (Director of Programmes), why do businesses need to 
change the way they operate?



Unit 12 Competition

1. Explain some of the idioms used to talk about competition, eg. a level playing field?

2. Which industries are ahead of the game in the industry you would like to work in?

3. What kind of companies are McDonald’s and Starbucks? What was McDonald’s 

strategy in its competition with Starbucks?

4. What is the Competition Commission in the UK? Why did they investigate the 

ownership of UK airports?

5. What does Rory Taylor (Media Relations Manager for the UK’s Competition 

Commission) say about fairness in business sectors with few competitors?


